Enrichment Works: Food For Thought II: The Message Comes Home
Enrichment Works, a 501 c3 nonprofit organization based in the San Fernando Valley and serving Greater Los Angeles with “theater to inspire learning,” will produce a sequel to its popular nutrition and fitness musical, “Food For Thought” with its NHC mini-grant.

"Food For Thought II: The Message Comes Home," will again feature MC Vendor, a rapping vending machine played by Jordan Preston in an all-new show written by Emmy Award winner Ian Patrick Williams, with songs by Norman L. Berman and Abraham Tetenbaum.

In the original “Food For Thought,” MC Vendor starts out loaded with candy, soda and chips and learns to eat right and stay fit with the help of a gym teacher, a doctor, a registered dietician, a game show host and, most importantly, the students he loves. Over 700 performances have demonstrated that children identify with MC Vendor and cheer the notion of eating “five servings of fruits and vegetables every day” more loudly than they did the candy and soda hawked at the start of the play.  In “Food For Thought II: The Message Comes Home” MC Vendor journeys to his parents’ home for the holidays.  He discovers that ma, a microwave oven, is still skipping breakfast and preparing huge, unhealthy portions of processed foods. Pa, a semi-retired remote control, is a couch potato, watching TV sports all day long and eating the wrong kinds of snacks.  However, once again, with the help of his student friends, MC Vendor finds a way to win, bringing mom to the farmers market and dad to a health club.  Joining Preston in the cast of the new show will be Enrichment Works musical veterans Danielle Vernengo as Ma and Mueen Jahan Ahmad as Pa.  New musical numbers include “The No-Breakfast Blues,” “Set In Our Ways” and “Bienvenidos to the Farmers Market.”

“Food For Thought II: The Message Comes Home” aims to inform and motivate low-income, at-risk students about making healthy nutrition an important part of their lives.  Among the 45-minute assembly’s goals and objectives is encouraging the consumption of more fruits and vegetables, stressing the importance of breakfast and emphasizing the need to choose healthy snacks.  The program will also promote patronage of local farmer’s markets.  

Whether the program succeeds in educating its audience about healthy nutrition will be measured by pre- and post-play surveys.  However, beyond raising awareness, the program also seeks to change attitudes about healthy eating among students and encourage them to take up the issue of nutrition with their parents.  

The Target Audience for “Food For Thought II: The Message Comes Home,” is initially low-income K-5 students at three San Fernando Valley schools affiliated with the Northridge Hospital Medical Center’s Childhood Obesity and Diabetes Initiative. However, based on the demand for the organization’s previous nutrition assembly, Enrichment Works anticipates hundreds of regional bookings for the new musical over the next three years.  The show will also be presented at the Regional Meeting of the Network for a Healthy California; and the combined scores of “Food For Thought I & II” may be recorded as a music CD for even wider distribution.

