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Overview for Today

• Why tell stories?
• What’s needed?
• Tailoring tips 
• Involving our audience 
• Questions?



What is a Fotonovela?

• Entertaining pictures
• Lure reader in
• Fun to read
• Health message is part of 

the plot
• Recommend and model 

transitions, action, and 
change



How does entertainment 
education work in general?

• Promote pro-social norms and behaviors (Singhal and 
Rogers, 2004)

• Viewers are receptive, assess the pro’s and con’s of 
actions, feel involved (Davin, 2000)

• Involvement increases attention and comprehension 
(Celsi and Olson, 1988)

• Models imitated most often when viewer identifies with 
them

• Diffusion – discussion and pass along



What happens with the audience?

• Cognitive 
• Affective 
• Behavior  



The public health goal

Decrease exposure to smoke among 
Hispanic/Latino residents of multi-unit housing in 

LA



Stories begin with research
• Public health need?
• Who is the main 

audience? 
• Key outcomes?
• Supporting messages?
• Best approach?

– Focus Groups
– Novela Design
– Pretesting & Revision 



The public health need?
• 35% Hispanics/Latinos 

live in multi-unit housing 
• Higher exposure to 

second hand and third 
hand smoke

• Risk of coronary heart 
disease and respiratory 
illnesses

• Higher maintenance costs
• Lack of policies



Focus Groups (N = 24)
• English focus group, male and female
• Spanish speaking men
• Spanish speaking women 
• 24 parents and staff of Murchison Elementary
• Problems with smoke, barriers to change, 

ideas for change, stories



What residents worry about
• Concern for children’s health
• Worried about speaking up to neighbors 
• Fear of retaliation, reputation, risks, offending 

smokers
• Respect for elders who may smoke 
• Can’t move
• Not clear about no-smoking policies or how to 

enforce them
• Need to involve community without angering 

community



Fight or flight? Tend and Defend?
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Tell A Story
• Mostly entertainment
• Story is the context, visuals, audio, 

emotional involvement
• Once upon a time… it begins
• Tension mounts
• Crisis with someone you identify with?
• SOCO:   A workable solution



Tailoring

• Story to meet their need
• Protect family, children
• It takes a community 
• Model important values and beliefs
• Make characters and setting real
• Find solutions that can work
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Latino 
Cultural 
Values

FAMILISMO
(Familism) PERSONALISMO

(Personalism)

PRESENTISMO
(Presentism)

RESPETO
(Respect)

MARIANISMO

MACHISMO

COMUNITARISMO
(Communi-
tarianism)

FATALISMO
(Fatalism)

CONFIANZA
(Trust)

SIMPATÍA
(Sympathy)

ACCULTURATION RELIGION

SES
VERGÜENZA
(Shame)



Built on Values
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Key Messages 

• What is the problem with second hand and 
third hand smoke?

• How can I keep my family safe?  
• How do I cope with gossip, anger?
• How to work with smokers not against them?
• Where can I go for help?
• How can I help my community change?



Fotonovela Creation Process

1. Script & messages
2. Storyboard
3. Photos & layout
4. Graphic design
5. Community interviews
6. Review by experts –

health, literacy, culture, 
community 

7. Readings, revisions



Story
Board



Health Literacy

• Script 
development

• Writing for sixth 
grade level or 
lower

• Translation and 
rechecking

• Script readings
• Practice
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Apartment
Cigarettes
Restaurant

Designated No-
Smoking Area

Smoke-free 
environment

Secondhand smoke
Information



Modeling 
Ways to 

Solve the 
Problem



Marta and Her Comadre
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Workable Solutions
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Resources  and Talking Points
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Tools for 
community 
focus, 
dialogue, 
decision 
making
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Questions?

Please contact me: 
Tess Boley Cruz, tesscruz@usc.edu


